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Social Media Self-Assessment	
Step 1 - Sites 

Download or create your own spreadsheet to record all your social media accounts  

Step 2 - Branding 

Do your social media channels send the same branding message? 

o Is consistent imagery used on all your pages/profiles?

o Do your pages/profiles have consistent names?

o Do your pages/profiles have similar descriptions?

Step 3 - Pruning 

For each social media platform ask yourself 

o Why are you using this account?

o Why do you want to use it in the future?

o What are your goals with this account?

o Does your target audience use it?

If you don’t have a good reason to keep a channel, don’t hesitate to drop it, and focus 
on a more valuable channel. 

Decide which social media pages/profiles you want to keep 	

Record whether each page/profile conveys a consistent branding message 	

Record each site and URL	
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Social Media Self-Assessment	
Step 4 – Complete Profile 

Is your “about” section for each page/profile complete?  

o Have you filled out all the sections on your profile? 

o Have you claimed your unique URL? 

o Have you verified your page/profile? 

(Hint: If there are lots of empty sections on your Facebook or Google page it may be 
that you have the wrong type of page). 

Step 5 – Frequency 

How often are you posting? For each account write down how often you are posting. 

Should you be posting more or less? 

Some indications you are posting the right amount: 

o Your audience is growing 

o Your audience is engaging with your posts (liking, sharing, re-posting, clicking, 
commenting) 

Finding the right frequency takes some trial and error; try tweaking how often you post 
to see how your audience responds. If you’re not sure where to start, try taking a peak 
at your competitors. 

Record how often you are posting, and whether you want to try posting more or less	

For each social media page/profile record whether it is complete	

On Brand Y/N 
Keep  
Y/N 

Complete?  
Y/N 

Post Frequency 
Y/N 

Post 
More/Less 

Step 2 Step 3 Step 4 Step 5 Step 5 
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Step 6 –Posting Goals 

Social Media Self-Assessment	

There are four goal categories a post can fall into: social listening, brand awareness, 
networking, and sales. 	

Social Listening Brand Awareness 
Social listening can mean responding to 
pre-sales questions, providing online 
customer service, or responding to 
reputation management issues. 

A social listening post involves listening to 
your audience, and becoming part of the 
conversation about your brand (both 
positive and negative). Through social 
listening you can: 

- Manage your reputation 

- Connect with existing customers 

- Identify customer needs (what 
product/service changes do your 
customers/prospects want?) 

	

How many people know about your 
business? Brand awareness is all about 
increasing the number of people that 
know, like, and trust your business and 
the products/services it provides. 
Through brand awareness you can: 

- Increase the number of people who 
know and trust your brand 

- Increase website traffic 

 

	

 Networking Social Sales 
Who are you associated with on the web? 
Networking is all about finding and 
associating  yourself with influential people 
and brands online. 

Networking is a two-way street; connect 
with your idols by giving mentions to those 
you would like to associate with. Through 
networking you can: 

- Increase personal visibility - earn 
media mentions (get interviews, get 
invited to speak at events, etc.) 

- Make mutually beneficial partnerships 
with brands or people 

	

Selling online involves generating leads 
(which can be your social network). This 
can be done through promotions, 
product awareness posts, etc. Through 
Social Sales you can: 

- Generate leads/find potential clients 

- Create brand loyalty (cross sell/upsell 
to current clients) 

- Sell more (more frequently, more 
product…) 
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Are you responding to your audience? 

o Are you responding to all your direct messages?

o Are you answering direct questions?

o Are you responding to reviews and visitor posts?

o Are you reacting to comments on posts?

o Are you acknowledging mentions on social media?

Step 6 (continued) –Posting Goals 

Think about which categories each of your posts falls into. A post may fall into more 
then one category. 	

Go through your recent posts and record how many you have in each category.	

Step 7– Responsiveness 

Check whether or not you are responding to your audience on social media 

Social Media Self-Assessment	

Post 
More/Less 

# 
Listening 

#  
Brand Awareness 

# 
Networking 

# 
Sales 

Responsive 
Y/N 
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Post 
More/Less 

# 
Listening 

#  
Brand Awareness 

# 
Networking 

# 
Sales 

Responsive 
Y/N 
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Download Spreadsheet 

Do you have questions? Join the Facebook Group 
Facebook.com/groups/SmallBusinessSocialMediaMarketing/

https://vireomedia.com/
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https://www.facebook.com/groups/SmallBusinessSocialMediaMarketing/



